
SOCIAL MEDIA MARKETING : MARCH 2016



WHY SOCIAL MEDIA?

‣ Allows you to engage with your customers 

‣ Therefore, you learn more about your clients 

‣ Increases traffic to your site 

‣ Increases your professional network 

‣ Establish yourself and your business as a trusted 
resource to the industry and your clients 

‣ Allows customers a peek behind the scenes of 
your business and life



WORD OF MOUTH



MILENNIAL SHOPPERS

‣ Modern word of mouth 

‣ They learn about products and companies from 
shares, likes, and re-posts 

‣ Milennials are not buying just because they see 
something on social media; there has to be a real-
life reason 

‣ Social media is for research 

‣ Keep it brief, be entertaining, and help solve 
problems



FIND YOUR VOICE



WHO ARE YOU ONLINE?

‣ What will you share? 

‣ Religion, politics, your family, your kids? 

‣ Are you your target market?  Are you trying to be? 

‣ If you put yourself out there, you have to be ready 
for people to have opinions about you 

‣ ….and to feel like they know you 

‣ ….and to pass judgement on you



FACEBOOK



YEAH, WE GET IT

‣ Cats 

‣ Memes 

‣ Recipes 

‣ Humblebrags 

‣ Pictures of your kids 

‣ Insane political rants 

‣ Buzzfeed quizzes



FACEBOOK FOR BUSINESS
‣ Business page, not personal page 

‣ Set a schedule and stick to it 

‣ What are you posting, and why? 

‣ Know who your audience is 

‣ Help your audience learn and solve problems 

‣ Become a trusted resource 

‣ Engage in the comments  

‣ Grow organic likes, do not buy likes!



TARGETED POSTS

‣ Know your target client! 

‣ Gender : Male?  Female? 

‣ Relationship Status : ENGAGED! 

‣ Education : Does it matter? 

‣ Location : Think about this one! 

‣ Why don’t you include weddings or wedding 
planning as an interest? 

‣ Won’t you mis-target some people? 



CREATE A CUSTOM 
AUDIENCE









BOOST YOUR POST











CAROUSEL ADS



…CAROUSEL ADS?

‣ “A carousel of products.”  - Facebook 

‣ Three products 

‣ Each has an individual description 

‣ Each has an individual image 

‣ Each can have an individual destination 

‣ Website, blog, contact page 

‣ Website, contact page, Facebook URL





1.50 s







UTILIZE YOUR 
ANALYTICS











TWITTER



WHY IS IT RELEVANT?

‣ It’s not - most people use Twitter for breaking 
news 

‣ Real-time interaction with brands and customers 

‣ Share stories as they happen 

‣ Make sure your bio is relevant and unique 

‣ Add your location 

‣ Add your website  

‣ Is it easy to know who you are?











PINTEREST



UGH, PINTEREST

‣ I know, trust me, I know 

‣ Each pin provides a link back to your site…but it’s 
a “nofollow”, so it’s not really going to help with 
SEO 

‣ ….but each pin provides a link back to your site! 

‣ Specialty boards : rings, shoes, dresses, decor 

‣ Venue-specific boards : Weddings at _________ 

‣ I only pin my own work



WHY BOTHER?

‣ Use keywords in your captions and descriptions 

‣ Use keywords in the descriptions of your boards 

‣ Use common and uncommon keywords 

‣ Keep an eye on your comments, and stay engaged 
with your audience 

‣ I send boards to clients for inspiration : 
engagement outfits, portrait locations 

‣ Why not? 



INSTAGRAM



MY FAVORITE, BY FAR

‣ What do your clients want to see? 

‣ iPhone pictures vs. professional images 

‣ Behind the scenes looks at shoots 

‣ Sharing your life on Instagram : personal vs. 
business profiles 

‣ Crossover between personal and business 
profiles 

‣ Have a cohesive vision for your profile



SET UP FOR SUCCESS

‣ Have a clear focus 

‣ Make sure your website is in your bio - and 
consider using a custom shortened link so that you 
can track the traffic 

‣ Monitor your grid for images that don’t fit 

‣ Put an Instagram tab on your business Facebook 
page 

‣ Add a link to your Instagram profile on your 
website contact page



PREPARE TO POST

‣ Get a list of the wedding vendors before the 
wedding 

‣ Find out the bride and groom’s Instagram 
names…and maybe their bridal party, too! 

‣ If you’re posting on the day of the event, save 
your caption in a note on your phone 

‣ If you’re posting post-event, save them on your 
computer 

















HASHTAG 
RESEARCH



ICONOSQUARE







# # # # # # # #

‣ Store favorite hashtags in your Notes 

‣ Store strings of hashtags together 

‣ Create a shortcut on your phone to allow you to 
list multiple hashtags at once 

‣ A Trackmaven study shows that interactions are 
highest on posts with 11+ hashtags 

‣ I add my hashtags to the first comment.  Why? 

‣ Don’t go #crazy!



INSTAGRAM EXPLORE

‣ Find out what hashtags are trending right now 

‣ Do you have any posts that are applicable? 

‣ Don’t constantly follow the trends 

‣ Use them for market research 

‣ Does following the trend increase interaction? 

‣ Don’t post unless it’s genuine



EXPLORING THE 
POSSIBILITIES



MAKING NEW FRIENDS

‣ Obviously, start with the obvious 

‣ Find and follow suggested users by going into 
settings/gear/find and invite friends/suggested 
users. 

‣ Connect your account with your contacts. Click 
on the 3 dots button in the top right of your 
screen.  Choose ‘find friends’ to connect to your 
email list 

‣ Search hashtags for vendors and venues



DOWN THE RABBIT HOLE

‣ Create a large group to follow 

‣ Once you identify who has a large audience, click 
on their profile 

‣ There will be a drop-down arrow to suggest three 
relevant accounts 

‣ Are they relevant to you?  If so, follow them and 
start interacting!



ASSESSING THE 
COMPETITION



RESEARCH, RESEARCH!

‣ Who are your competitors? 

‣ Who follows your competitors? 

‣ Who are their most vocal followers? 

‣ Follow their followers!  Interact with them.  How 
do they interact with you? 

‣ Follow  

‣ Follow + Like 

‣ Follow + Like + Comment



WHO WORKS WHERE?

‣ Browse location-specific posts and photos 

‣ Tap the magnifying glass icon at the bottom of 
your home screen 

‣ Choose "Places," and type in the name of a place 

‣ Look at photos taken near your current location - 
who is shooting weddings and portraits nearby? 

‣ When you click the search bar at the top, four 
tabs will show up. Choose "Places," and click 
"Near Current Location”



TIPS FOR 
ENGAGEMENT



LET’S GET ENGAGED!
‣ Ask followers to tag a friend 

‣ Ask direct questions in your captions and 
comments 

‣ Create a call to action in your captions.  What do 
you want your viewers to do? 

‣ Engage with your comments 

‣ Engage with others.  Don't just like or say “Pretty!”  
Really write out your comments.  Make it personal! 

‣ Randomly like a bunch of pictures.  Use the Explore 
function to find new profiles!



KEEP UP WITH YOUR FAVES

‣ Want to stay on top of your favorite profiles? 

‣ Go to the user’s profile page, and click on any post 

‣ Click the three dots in the bottom right of the post 

‣ Choose “turn on post notifications” 

‣ You can also click on the three dots in the top right 
of their profile page 

‣ If you have your Instagram notifications turned on, 
you’ll receive notifications about that profile and 
their posts



TRACK YOUR FOLLOWERS

‣ What do your followers like? 

‣ What other pages are they engaging with? 

‣ What comments are they leaving on other 
profiles?  

‣ Click the heart icon at the bottom of the home 
screen 

‣  Click the tab near the top that says “Following." 

‣ This is excellent market research!



ANALYZE YOUR 
ANALYTICS



ICONOSQUARE
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I DON’T HAVE TIME 
FOR THIS!



HOW I LOSE MY DAYS

‣ Wake up, coffee, kids, dog, breakfast, coffee 

‣ Diligently get to in-box zero 

‣ Meticulously begin my workflow to-do list 

‣ Look at Lin-Manuel Miranda’s Twitter account 

‣ Google “Hamilton musical” 

‣ Troll YouTube for Hamilton clips 

‣ Google “Hamilton handwriting” for tattoo ideas 

‣ Realize five hours have gone by



AUTOMATING 
FACEBOOK



WHY AUTOMATE?

‣ I cannot think of a new post every single day 

‣ What if I’m on vacation? 

‣ What if I’m at a wedding? 

‣ What if I’m out living my life? 

‣ Pre-planning lets me see what weeks and months 
of content will look like 

‣ I spend one day a month creating old posts 

‣ I spend an hour after each wedding updating





THAT STILL TAKES TIME

‣ Automating a post every day is the same as posting 
every day 

‣ I want to get back large chunks of time, not just a 
few minutes here and there 

‣ Hootsuite, Buffer, and IFTTT will let you schedule 
posts, but not save those posts for later 

‣ My choice is Meet Edgar, because it allows you to 
save a LIBRARY of posts for re-use













CREATE A POST





SET A SCHEDULE





WALK AWAY - BUT 
STAY ENGAGED



AUTOMATING 
TWITTER



I DON’T.



AUTOMATING 
PINTEREST



TAILWIND



WHY AUTOMATE?
‣ If you pin a whole blog post at once, you’ll flood 

your audience’s feed 

‣ If your audience isn’t online when you post, 
they’ll miss everything 

‣ I want to pin to different boards 

‣ I want pins to upload every single day 

‣ Because pinning each individual image takes 
way, way, WAY too much time 

‣ Tailwind is $9.99 per month











AUTOMATING 
INSTAGRAM



LATERGRAMME



WHY AUTOMATE?

‣ Typing tiny captions on tiny keyboards causes me 
great exhaustion…and also rage 

‣ Copy/paste, copy/email/find/Dropbox/whatever 

‣ I need to be able to take my posts with me 
wherever I go 

‣ I need to break from the schedule if I want to 

‣ I want a library of posts to consider 

‣ I want to be able to re-use old posts















Twitter : susanstripling 

Instagram : susanstriplingphotography 

Facebook : /susanstriplingphotography 

THEWEDDINGSCHOOL.NET

http://THEWEDDINGSCHOOL.NET
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