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Affinity Category (reach) 26.04% of total sessions In-Market Segment 24.79% of total sessions

6.09%
5.93%
5.68%
5.28%

Shutterbugs 4.20% Gifts & Occasions/Wedding Planning

Technophiles 3.66% Consumer Electronics/Cameras
O Real-Time

Movie Lovers 3.23% Gifts & Occasions/Photo & Video Services

. TV Lovers 3.07% Travel/Hotels & Accommodations
sms Audience
i News Junkies & Avid Readers/Entertainment & Celebrity 2.69% Consumer Electronics/Cameras/Camera Lenses

0
4.04% News Junkies

Overview 2.38% Employment

3.73% Travel Buffs

Active Users 2.36% Apparel & Accessories

3.67% Shoppers/Shopaholics

1.98% Real Estate/Residential Properties

Cohort Analysis BETA

3.38% News Junkies & Avid Readers

1.98% Consumer Electronics/Cameras/Digital SLRs

~ Demographics 3.12% [ j Music Lovers o _ o '
1.87% Real Estate/Residential Properties/Residential Properties

Overview 2.75% Home Decor Enthusiasts (For Sale)

Age

Gender Other Category 25.84% of total sessions

v Interests 3.95% Arts & Entertainment/Celebrities & Entertainment News

Computers & Electronics/Consumer Electronics/Camera &

Overview 3 650/0
' Photo Equipment/Cameras & Camcorders/Cameras

Affinity Categories
3.26%

In-Market Segments 2 98%

Arts & Entertainment/TV & Video/Online Video
News/Weather
Other Categories 2.78% Hobbies & Leisure/Special Occasions/Weddings

Computers & Electronics/Software/Multimedia
Software/Photo & Video Software

» Geo 2.28%

» Behavior 1.79% Computers & Electronics/Consumer Electronics/Camera &
e Photo Equipment/Cameras & Camcorders/Camera Lenses

» Technology . : :
1.54% Food & Drink/Cooking & Recipes

» Mobile 1.44% Shopping/Photo & Video Services

» Custom 1.32% Reference/General Reference/Dictionaries & Encyclopedias
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Primary Dimension: Other Category
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Other Category

Arts & Entertainment/Celebrities & Entertainment
News

Computers & Electronics/Consumer

Electronics/Camera & Photo
Equipment/Cameras & Camcorders/Cameras

Arts & Entertainment/TV & Video/Online Video
News/Weather

Hobbies & Leisure/Special Occasions/Weddings

Computers & Electronics/Software/Multimedia
Software/Photo & Video Software

Computers & Electronics/Consumer
Electronics/Camera & Photo

Equipment/Cameras & Camcorders/Camera
Lenses

Food & Drink/Cooking & Recipes
Shopping/Photo & Video Services

Reference/General Reference/Dictionaries &
Encyclopedias
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Acquisition

% New

Sessions

Sessions ¥ New Users

96,842 53.15%

5.84

42.93%

51.36%
52.14%

47.98%

42.53%

56.77%

38.00%

53.69%

i Keywords

51,468
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Bounce Rate

41.28% 17.96 00:03:43 0.00% 0

40.18%

40.22%

39.16%

40.21%

41.42%

42.93%

41.26%

40.00%
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Conversions

Goal Goal
Conversion Completions

Rate

Avg. Session Goal Value

Duration

$0.00

~A
1. 94

1 AQ
&5

00:03:37

00:04:16

00:04:07
00:03:24

00:03:37

00:04:16

00:04:00

00:03:14 ) $0.00

00:04:07 ) $0.00

00:03:49 r $0.00
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Network

» Mobile
Overview

Devices

» Custom

» Benchmarking

Users Flow
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Reporting

Explorer

Summary Site Usage Ecommerce
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Day Week Month d ...

April 2014 July 2014

Primary Dimension: Device Category

Secondary dimension ¥

Sort Type: Default

Acquisition

Device Category

Sessions
374,755

1. desktop
2. mobile 76,303 (20.36%)

3. tablet 28,657 (7.65%

269,795 (71.99%)

)

October 2014

% New

Sessions

54.21%

51.52%
64.44%

52.31%

January 2015

New Users
203,168

139,010 (68.42
49,168 (24.2

14,990

April 2015

Behavior

Bounce Rate
44.17%

40.20%
55.38%

51.73%

July 2015

Pages /
Session

1278

14.79
7.71

7.34

October 2015 January 2016

Q advanced H © = =T

Conversions

Goal
Conversion

Rate

0.00%

Goal

Avg. Session Completions

Goal Value
Duration

00:03:34

$0.00

00:04:01 0.00% $0.00

00:02:03 0.00% $0.00

00:03:16 0.00% $0.00
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Custom Variables

User Defined

+ Benchmarking

April 2014 July 2014 October 2014 January 2015 April 2015 July 2015 October 2015 January 2016
Channels

Location . _ _
Primary Dimension: Page

Devices :
Secondary dimension ¥ Sort Type: Default « Q advanced @ (5 - -Q'_

Users Flow

¥ Pageviews % Exit
g

Acquisition 374’754

f Total: 1

4,790,340 - 7.82%

lotal: 1

Behavior . 74,380 (19.85%) 279,329 (5.83%) 26.63%

Overview . /blog.cfm L 24,623 (6.57%) 48,519 (1.01%) 50.75%

Behavior Flow Iphotographers.cfm 11,295 (3.01%) 20,276 42%) 55.71%

« Site Content
/blog g 10,566 25,797 54%) 40.96%

All Pages

/about-me 10,065 35,294 4%) 28.52%
Content Drilldown

Landing Pages fweddings 9,125 85,519 (1.79%) 10.67%

Exit Pages . Iphotographers G 8,912 (2.38%) 15,947 (0.33%) 55.89%
» Site Speed . linfo-fag/frequent-questions 8,519 (2.27%) 14,633 31%) 58.22%
» Site Search . /contact L 8,263 17,292 (0.36%) 47.79%

» Events . Iblog/ 7,920 31,795 (0.66%) 24.91%

» Publisher




®@ o / & magic move keynote text - % ' (@) Pinterest: Discover and sz X o4 Overview - Google Analyt /= X \ Susan

&« C' [ https://www.google.com/analytics/web/?authuser=3#report/social-overview/a1152460w56317469p57394539/%3F _u.date00%3D20140123%26_u.date01%3D20160222/ xany @ §
) shootQ %" Twitter |7 Facebook [ Facebook Biz P Reader Bank 4 Analytics D COIl Request WV rocco &+ bway world i Keywords D 2016 pricing 'ﬁ Minted Aff {} iconosquare stats ( nikon file sharing

. - S : susan.stripling@gmail.com n
ad Google Analytlcs Home Reporting Customization Admin susanstripling.com - hitp://www.susan... ¥ o ;
susanstripling.com

@ You haven't defined any goals, so we're
unable to measure the value of social .
referrals on your Site_ LA—A-L-..L._,—ALA - SeSS|0nS: 374,755

Create a goal o Sessions via Social Referral: 55,037

Overview Conversions: 0
« All Traffic

Contributed Social Conversions: 0
Channels

Last Interaction Social Conversions: 0
Treemaps

Source/Medium

Referrals

» AdWords Social Sources Social Network Sessions % Sessions

» Search Engine Social Network . Facebook 41,773 N 75.90%
Optimization

Pages _ Pinterest 5342 B 9.71%
Shared URL

+ Social

. Naver 2974 || 5.40%
Overview

Social Plugins

Network Referrals | . reddit 1,780 | 3.23%
Social Network

Data Hub Activity . Twitter 1,053 | 1.91%

Landing Pages
Douban 437 | 0.79%

Trackbacks
YouTube 315 | 0.57%

Conversions
Pluglns . VKO”takte 278 | 0510/0
Users Flow . Blogger 244 | 0.44%

» Campaigns 10. Disqus 168 | 0.31%

view full report

Behavior

Analytics Home | Terms of Service | Privacy Policy | Send Feedback




WHAT DOES THIS MEAN?

More women than men
Ages 25-34
Mostly on desktop devices, some mobile

Biggest social referral 1s Facebook

Not all make it to the contact page, why?

Lots of photographer traffic

Start getting a sense of your customer
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DESIGN AESTHETIC

My logo and branding are clean and elegant
| want the images to be clean and elegant

My target client is young, intelligent, and driven by
emotional connection to the images

| need to post images that appeal to that customer




KEEP IT SIMPLE




CLIENT DO I WANT?
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TARGETED VENUES




EMOTIONAL REACTIONS
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A s 100K AT EVERYTHING

1;2 1018...9.];2 1036...n. jp-g 1136...g.jpg 1337...a.jp2 081
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bo | T.spy wS.Seby Geh.yiss  tesl.aiss  be Put all of the images together and look at the
| - objectively

m ow.p cm.sks sc.mbe  mams ger o \V/NEN YOU lose the ability to look at them
objectively, call a wedding photographer friend

When you both go cross-eyed from looking at
them, call a non-wedding-photographer friend

IPg

o ohok.2ps  Ohok.gps Ghok.yps  ohok.sps oo Do all of the Images together enforce your brand
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STEPS TO TAKE

ldentify your target client

List what you're trying to achieve

Choose images to fit those needs

Look at the gallery as a whole

Remove images that don't fit

Check, check again, and have a friend check

Don't be afraid to revisit and revise!
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