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MISSION STATEMENT

Concise, decisive, and cutting to the heart of your business
What do you do, and who do you do it for?

How do you do what you do? What are your values?

How do you provide value to your clients?

“Susan Stripling Photography is dedicated to creating timeless,
exceptional Images to a discerning clientele. WWe promise extraordinary
Image-making and unparalleled customer service.”




BRAND MESSAGE

How do you want customers to feel when they interact with your
business?

How will an interaction with your business make your client's emotions
change?

What will clients think, feel, and experience in an intangible way by
Interacting with your company?

Distill that into one short, concise sentence.

“Susan Stripling Photography is art.”




MARKETING MESSAGE

This 1s what your value 1s, how 1t is applicable to your business and only
your business, and how it helps your clients.

You have to illustrate your potential client here. You need to know who
you're talking to, who you're serving, what you're promising to them, and
why you're better than your competition.

“For discerning, beauty-loving brides and grooms, when you work with

Susan Stripling Photography you will receive one of a kind, heartfelt
artwork of your own wedding.”













YOUR WEBSITE

Hire a designer or do it yourself?

Set yourself up for SEO success
Good Gallery, and why it's great
Create a blog on an editable platform
Set your blog up for SEO success

Make sure you update your site and blog often




