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S WHY SOCIAL MEDIA?

S Stripli Contact Us
U) A:jan ripling

Timeline About Instagram Email Signup More ~

Allows you to engage with your customers

1] Photos

& Photos posted to Sus...

Therefore, you learn more about your clients

Increases traffic to your site

Increases your professional network

Establish yourselt and your business as a trusted
resource to the industry and your clients

Allows customers a peek behind the scenes of
your business and life
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FIND YOUR VOICE
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WHO ARE YOU ONLINE?

What will you share?
Religion, politics, your family, your kids?
Are you your target market? Are you trying to be?

If you put yourself out there, you have to be ready
for people to have opinions about you

....and to feel like they know you

....and to pass judgement on you







YEAH, WE GET IT

Cats

Memes

Recipes
Humblebrags
Pictures of your kids
Insane political rants

Buzzfeed quizzes

--l Susan Stripling Mautner
February 20 at 6:04pm - M »

Um. No. Nope.

y
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:
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'American Horror Story' Murder House Available for
Airbnb Rental

Fans of "American Horror Story" can now spend a night in Murder House... for a price
The home at the center of the first season of FX's horror anthology series can now...

VARIETY.COM | BY JACOB BRYANT

@ Like # Comment # Share < Buffer

Lara Jade Coton, Tessa Marie Archer, Helen Roberts and 24 others like this.

View 5 more comments
‘ Jaime Emery Let's do it! I'm sleeping in Alecia Hoyt's bed with her though. And

she is not to leave me alone under any circumstances.
Like - Reply - ¢* 1 - February 20 at 8:25pm

(Y B Alecia Hoyt replied - 1 Reply

R Leigh Miller I'm in!
#8 Like - Reply - February 20 at 10:29pm

“ Justine Ungaro | already tried, the listing has been taken down.
Like - Reply - February 20 at 10:49pm
< n Susan Stripling Mautner replied - 4 Replies

- Justine Ungaro | wish | could have bought that joint.
Like - Reply - February 20 at 10:50pm




Susan Stripling
February 19 at 9:00am - @

Image of the day : Ocean House, Watch Hill, Rhode Island.

NIKON D750, 24.0-70.0 mm /2.8, at 29mm and f/4, exp comp +1.3, ISO
100, 1/250 sec

Kiara Rusconi, Mandy Sroka, Jim Meyer and 356 others like this. Top Comments *

H Write a comment... QA ©

Sandra Stephenson Do these ideas happen on the fly, or do you do a site
visit and think of them before hand?

Like - Reply - ¢ 1 - February 19 at 9:36am
« View 2 more replies

3 Susan Stripling Thanks!!!
Like - Reply - ¢y 1 - February 19 at 3:26pm

“ Jacqueline Savoy Love that the dress is framed in the window. Great shot.
‘ Like - Reply - February 19 at 11:07am
Kimmee Kiefer This is stunning!
Like - Reply - February 19 at 10:20am
8 Kimberly Smith | want to be you when | grow up! Lol Beautiful shot! ()&
P | ke - Reply - February 19 at 11:46am
&\ Veronica Formentera Hudley Beautiful!! AND the dress in the window.. (&)

FACEBOOK FOR BUSINESS

Business page, not personal page

Set a schedule and stick to It

What are you posting, and why?

Know who your audience IS

Help your audience learn and solve problems
Become a trusted resource

Engage in the comments

Grow organic likes, do not buy likes!









Manage Ads Account Settings Billing Power Editor 2] Tools ~

Ad Account: 10153120893946714 (USD)

Audiences

Reach the People Who Matter to You

Create and save audiences to reach the people who matter to your business. Learn More

Custom Audiences
Connect with the people who have already shown an interest in your business or product with Custom
Audiences. You can create an audience from your customer contacts, website traffic or mobile app.

Create a Custom Audience

Lookalike Audiences
Reach new people who are similar to audiences you already care about. You can create a lookalike audience
based on people who like your Page, conversion pixels or any of your existing Custom Audiences.

Create a Lookalike Audience

Saved Audience
Save your commonly used targeting options for easy reuse. Choose your demographics, interests, and
behaviors, then save them to reuse in future ads.

Create a Saved Audience




Audience Name

NYC Weddings

Target Ads to People Who Know Your Business

You can create a Custom Audience to show ads to your contacts, website

visitors or app users. Create a Custom Audience.

Locations ¢

Everyone in this location »

United States
@ Atlantic City, New Jersey +50mi «
@ Cape May, New Jersey +50mi v
@ Fire Island, New York +50mi =
@ Montauk, New York + 50mi+«
@ Newark, New Jersey +50mi »

@ Philadelphia, Pennsylvania + 50mi «

@ Include =

palachians

,Hartford .

Providence

Potential Audience:
Potential Reach: 140,000 people

Audience Details:

= Location - Living In:
o United States: Atlantic City (+50
mi), Cape May (+50 mi), Newark
(+50 mi) New Jersey; Fire Island
(+50 mi), Montauk (+50 mi) New
York; Philadelphia (+50 mi)
Pennsylvania
= Age:
o 23 -38
= Gender:
o Female
= People Who Match:
o Relationship Status: Engaged




lantic Ocean

Baltimore

Vashington_

nandoah Nl
ynal Park

@ Drop Pin

Age 6 23 v - 38~

Gender 6 All

Languages 0

Detailed Targeting © INCLUDE people who match at least ONE of the following @

Demographics > Relationship > Relationship Status

Engaged

Suggestions | Browse

Exclude People or Narrow Audience




Account Settings Billing Power Editor =

nt: Susan Stripling Mautner ~

ys: $0.00

$0.00 $0.00
nsg 9 220

4 Create Campaign

paign Name

BOOST YOUR POST

Tools =

Deliver

y

Image of the day : Ocean Mouse, Watch MiL
Ahode lsland NIKON D750, 105.0 men 120, ot
06 and 11, eup.

mage of he day - Dosan Moune, Wisich 4
Fhoce sland NBOON 0750, 4 0-700 me 02 8. o

2w g 12 8

.

Canpaigr Name o e Orgirg . Poed by .
(an”, vy e

Audionce Definiticn
Know Your Buwress
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e .o Your suderce
NTC Weddrgs

-t ey
troed

ore () L veryore

Sramcras Reacn 188 000 (00 paceee
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Manage Ads Account Settings Billing Power Editor 2

=~  Account: Susan Stripling Mautner ~

Spent Last 7 Days: $0.00

$0.01

$0.00 $0.00 $0.00
2/16 2/17 2/21

$0.00

All Campaigns ¥ -+ Create Campaign




Objective

@( AD ACCOUNT

Create New

2= AD SET

Audience
Budget & Schedule

] AD

Media
Text and Links

Account Settings Billing Power Editor 3 Tools ~
nt: Susan Stripling Mautner ~

ys: $0.00

$0.00 $0.00
2117 2/18

+ Create Campaign

paign Name Delivery

Choose the objective for your campaign

Boost your posts

Promote your Page

Send people to your website

Increase conversions on your website
Get installs of your app

Increase engagement in your app
Reach people near your business

Raise attendance at your event

Get people to claim your offer

Get video views

PAIGN: Croose your objectve

Chooss the objective for your campaign

Help: Choosing an Objective

Image of the day : Ocsan Mouse, Watch MIL
Ahode Island NIKON D750, 105.0 men V2.8, at

06 and 11, eup.




I Boost your posts

Image of the day : Ocean House, Watch Hill,

vv= Rhode Island.NIKON D750, 105.0 mm /2.8, at
Promote your Page 105mm and /11, exp...

S -/ comments

Send people to your website

Increase conversions on your website ‘ Image of the day : Ocean House, Watch Hill,
Rhode Island.NIKON D750, 24.0-70.0 mm f/2.8, at

| 24 f/2.8,...
Get installs of your app mm and 1/2.8,

Increase engagement in your app

Timeline Photos - Image of the day :... ¥
Reach people near your business

. Campaign Name ¢  Susan Stripling - Post Engagement
Raise attendance at your event

Get people to claim your offer

CAMPAIGN: Choose your objective

Account Settings Billing Power Editor & Tools ~ Choose the objective for your campaign

Boost your posts

Krow Your Buswres

|
nt: Susan Stripling Mautner ~ . Promote your Page e

Send people to your website

Increase conversions on your website

ys: $0.00

Get installs of your app

Increase engagement in your app

$0.00 $0.00 $0.00
2117 2/18 2/21

Reach people near your business
Raise attendance at your event

Get people to claim your offer

+ Create Campaign
Get video views
paign Name Delivery




v New Audience Audience Definition
Targ Know Your Business
You SAVED AUDIENCES idience to show ads to your contacts, website visitors or app

user . lience. /‘\ Your audience
NG el / selection is fairly
I broad.

: o . .f.
Locations @ = Everyone in this location ¥ Specific Broad

Audience Details:

United States = Location:

o United States
= Age:

o 18 - 65+

@ United States

@ Include =

Potential Reach: 189,000,000 people
Age O 18 v 65+ v

Gender € “ Men Women

Languages €

CAMPAIGN: Choose your objective PAIGN: Choose your objective

+ Create new Page post

Choose the objective for your campaign Help: Choosing an Objective Choose the objective for your campaign

ACCOUHt Sett' ngS Bl"'ng POWGF Ed ItOf -:B TOOIS v Only show posts that can be used with Instagram ads
Boost your posts L. Soostvelipests Image of the day : Ocean House, Watch Hill,

; & Rhode Island.NIKON D750, 105.0 mm /2.8, at
Promote your Page Promote your Page 105mm and /11, exp...

155 likes comments
Send people to your website Send people to your website 1117759498254512

Increase conversions on your website Increase conversions on your website ¢ Image of the day : Ocean House, Watch Hill,
ys: $0 00 Rhode Island.NIKON D750, 24.0-70.0 mm /2.8, at

Get installs of your app Get installs of your app 24mm and "2‘8’““

nt: Susan Stripling Mautner ~

Increase engagement in your app Increase engagement in your app

k
1117328948297568
000 5000 s0.00 . +
Reach people near your business Reach people near your business

2117 2/18 2/21 )
Raise attendance at your event Raise attendance at your event Campaign Name 6 Susan Stripling - Post Engagement

+ Create Campaign Get people to claim your offer Get people to claim your offer

Get video views Get video views

paign Name Delivery
Create Ad Account
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oose the objective for your campaign

Boost your posts

Promote your Page

Send people to your website

Increase conversions on your website

hbse the objective for your campaign

SO your posts

Promote your Page

INCroaso CONVOrsons on your
Gt instals of your app

INCTOas0 eNgagomant N your app
Heach peopla Noar your business
Hase atlendancs M your event
ot poopio 10 claim your ofor

Gat Video views

R

Clicks to Website

Croase he number Of viats 10 your welile

WWW SUSaNSriphng com

Help: Choosing an Objective

How do you want your ad 10 look?
A ange image or video In your ads

Multiple Images In ono ad

What images andg

Camvrvn t T ocatuh Poge Ad Preview
Crooee a Facebook Page 10 oresert your buainess = Nows
Food Your ad wil Ik %0 your sie. byt & el show 8% coming rom
YOur ¥ 2000008 Page
v  Deskiop News Feed

Suemn &
('P Susen Siriping
Tent © o

Now Yors Cly a7 Phitacelpne seddng pRotogrephes Now York Coy and Phiadeipia weddng ohotographwe specialing
SR L D Ay ai el J0astuly atstc

brages et Lisae
Ad Preaview
7 ANt ady Wow Te balt paetormry reages el lrea tedd
0

¢ N & 0ard ot D ol itk your Page prolie patss 0 v Deskiop News Feed

8 Susan Btrigiing

Now York Cy and Phiadelptva woddng photographer specialzing
boastuly ansic

Select mage

Necommenced mege sie 600 » 600 plasts
Recommended mage o 111

vegw =y el rehade moee thas 20°% lest

For questions and mone mioemution, see B Facsbook Ad
Headt e ()

) v Mobide News Feed
New You (WYO) A

Desacripeion |« v Deskiop Right Column

X Whstagram




romote your Page
Send people to your website

Increase conversions on your website

Get installs of your app

Increase engagement in your app
Reach people near your business

Raise attendance at your event

Boost your posts

Promote your Page

Send people to your website

Increase conversions on your website
Get installs of your app

Increase engagement in your app
Reach people near your business
Raise attendance at your event

Get people to claim your offer

Clicks to Website

Increase the number of visits to your website.

www.susanstripling.com

www.susanstripling.com
Enter URL for a website




Create New Ad Use Existing Post

How do you want your ad to look?

What images anc

Boost your posts

Promote your Page

Send people to your website

Increase conversions on your website
Get installs of your app

Increase engagement in your app
Reach people near your business
Raise attendance at your event

Get people to claim your offer

A single image or video in your ads

Show only one image or video at a time in your ad. Learn more.

Multiple images in one ad

Show up to 5 images at a time at no extra cost. Learn more.

Create one ad with multiple images that
tells a story or shows a series of
products. See examples.

bse the objective for your campaign

Boost your posts

O,

Clicks to Website

Increase the number of visits to your website.

www.susanstripling.com (]

X

Learn more about these ad formats in
the Ads Product Guide

Help: Editing Ads

Leages e Licas

7 Adveticady Vew Te lul partir vy reages el lres frad
7 ASE & cand ot D ond with your Page peolie ot 0 v Deskiop News Feed

552 Susan Btrigring

Now York Cly and Phiadeiptna woddng photographer special2ing
boastuly artsic

-~ T sie 000 = 000 piasis

o iy Sl chude moee thas 20 lexl




(? Susan Stripling

U) Sponsored - §

New York City and Philadelphia wedding photographer specializing i
Image O beautifully artistic

Select Image

IMAGE SPECIFICATIONS

« Recommended image size: 600 x 600 pixels

« Recommended image ratio: 1:1

* Your image may not include more than 20% text.

For questions and more information, see the Facebook Ad
Guidelines.

pse the objective for your campaign Help: Choosing an OH Create New Ad  Use Existing Post

Boost your posts

Boost your posts How do you want your ad to look?

Promote your Page
Promote your Page
A single image or video in your ads

Send peOp'e to your website Send people to your website . . Show only one image or video at a time in your ad. Learn more.
peop / ClleS tO WebSIte Learn more about these ad formats in

the Ads Product Guide
. . i i isi i Multiple images in one ad
Increase conversions on your websﬂe Increase conversions on your website Increase the number of visits to your website. g

Show up to 5 images at a time at no extra cost. Learn more.

Get installs of your app www.susanstripling.com i} ‘

Get installs of your app Create one ad with multiple images that ~ x

tells a story or shows a series of
Increase engagement in your app www.susanstripling.com LLLEINET DT products. See examples. Help: Editing Ads
) Enter URL for a website
Increase engagement in your app

Reach people near your business

Connect Facebook Page Ad Preview
: Choose a Facebook Page to represent your business in News 10of1
Reach people near your business Raise attendance at your event Feed. Your ad will link to your site, but it will show as coming from
your Facebook Page.
+ Desktop News Feed
Raise attendance at your event (Get people to claim your offer © Susan Stripling

Get video views 8 Susan Stripling
. Spon d -
Get people to claim your offer Text © ponsore

New York City and Philadelphia wedding photographer New York City efnd Philadelphia wedding photographer specializing it
specializing in beautifully artistic beautifully artistic




UTILIZE YOUR
ANALYTICS



Lot 7Tdays ~

Most Recent Posts

s to Watch
People Page Likes Reach: Osganic / Pad Post Chcks 88, C¢

re the performance of your Page and posts with similar Pages on Facebook
Women 25-34 275

vids

—

‘O’) Susan Stripling 51.3K A05
mage of the day : Ocean House
Actions on Page ' i \

m Ryan Brenizer Photogra...
a Samm Blake Photograp...

13.8K

Mobile Devices

Total Page Likes From Last Week Posts

(2 Susan Stripling v Contact U <

Timeline About Instagram Email Signup More ~

Q. Search for posts on this Page Status ||| Photo / Video Offer, Event +




Most Recent Posts
ks to Watch

are the performance of your Page and posts with similar Pages on Facebook

image of the day : Ocean Mouse,
Watch Hil. Rhode Bland NIKON
Total Pnge Likes From Last Week Posts

¢ day : Ocean House
ich Rhode sland. NIKON

(CP ’) Susan Stripling 51.3K A 0.5%
'-‘-.-:l:;'n Hil H:-:-jv: island \ll-‘.O.‘J‘

Se— \ . [ X " >
Susan Strip
Artist ) et prowarionens ,t".x ’ 73 70 Ryan Brenizer Photogra...

0 Q; ozl nage of the day : Ocean House, - o b 4
bout Instagram Email Signup More v | ek M Pisode leiand. MBCON @) @ 0.8 e —
Samm Blake Photograp...

bosts on this Page Status |7 Photo/Video [%J Offer, Event + See All Posts

7 ]
B — . 1 ™~ - mage of the day : Ocean House
— f—— -

People : Reach ' Page Likes
February 16 - February 22 February 16 - February 22 February 16 - February 22

Women 25-34 34,482 275

Largest Audience (25%) People Reached v 40% Page Likes v10%

Reach
Page Views
Actions on Page

Posts

Videos Mobile Devices 25,621 — N.

Most Common Device (50%) Post Engagement v 12%

People

Actions on Page ' Videos
February 16 - February 22 February 16 - February 22

14 91

Total Actions on Page v71% Total Video Views v98%

T~

\/\\




Last 7 days v
s to Watch

People i Reach i Page Likes are the performance of your Page and posts with similar Pages on Facebook

February 16 - February 22 February 16 - February 22 February 16 - February 22

Women 25-34 34,482 275

Largest Audience (25%) People Reached v 40% Page Likes v10%
Total Pnge Likes From Last Week Posts

Mobile Devices 25,621

Most Common Device (50%) Post Engagement ¥ 12%

((P ’) Susan Stripling 51.3K A 0.5%
Actions on Page i Videos

v - R i
February 16 - February 22 February 16 - February 22
Artist 14 91 Ryan Brenizer Photogra... 424K

Total Actions on Page v71% Total Video Views v98%

bout Instagram Email Signup More v
R/\ \_—\ Samm Blake Photograp... 73K
Status |ZI| Photo / Video Offer, Event +

bosts on this Page

Act =
ctions on Fage Your 5 Most Recent Posts

Posts

, Reach: Organic / Paid Post Clicks Likes, Comments & Shares
Videos

People Published Post Type Targeting Reach Engagement

02/22/2016 Image of the day : Ocean House, . 13.8K 1.4K Boost Post

9:00 am Watch Hill, Rhode Island. NIKON | 520

02/21/2016 Image of the day : Ocean House, . 1.1K
3 Watch Hill, Rhode Island. NIKON 372

Boost Post

02/20/2016 Image of the day : Ocean House, g 11K

10:00 am B Watch Hill, Rhode Island. NIKON 412 Boost Post

02/19/2016 Hey photographers - I'm looking f . 760

. . . B P
4:17 pm or shiny black studio flooring that 38 OOsHE0St

) :13'720K ‘ | Boost Post

02/19/2016 “1 Image of the day : Ocean House,
9:00 am ™ Watch Hill, Rhode Island. NIKON

See All Posts




Last 7 days v Most Recent Posts

People i Reach i Page Likes Reach: Organic / Paid Post Clicks Likes, Cq

February 16 - February 22 February 16 - February 22 February 16 - February 22
d Post Type Targeting Reach Engagement

Women 25-34 34,482 275 6

Largest Audience (25%) People Reached v 40% Page Likes v10%

Image of the day : Ocean House,
Watch Hill, Rhode Island. NIKON

Mob”e Devices 25’621 n Image of the day : Ocean House, @ 11.8K 1.1K
5

: 1.4K
[ (%) 13.8K 520 —

Most Common Device (50%) Post Engagement ¥ 12% Waiich Hil, Rhode Isiand. NIKON a7z

0 z e '; v, 3 - Image of the day : Ocean House, 2 1.1K
e =5 E Actions on page i Videos i Watch Hill, Rhode Island. NIKON [E] € 11.8K 412

- - ; =
Susan Strlpllng February 16 - February 22 February 16 - February 22

s () Hey photographers - I'm looking f 2 760
Artist 1 4 91 Lg) or shiny black studio flooring that ¢ 73K 38

Total Actions on Page v71% Total Video Views v98% -

e 71 Image of the day : Ocean House 1.2K
i ’ ’ ) :
bout Instagram Email Signup More v h Watch Hill, Rhode Island. NIKON ¢ R 370

bosts on this Page Status || Photo / Video Offer, Event + R/\ \——_\ See All Posts

Reach
Pages to Watch

Page Views Compare the performance of your Page and posts with similar Pages on Facebook.

Actions on Page

Add Pages Likes, Comments & Shares
Posts

Videos Page Total Page Likes From Last Week Posts This Week Engagement This Week

People

YOU
1 GP Susan Stripling 51.3K
()

2 m Ryan Brenizer Photogra... 424K
3 a Samm Blake Photograp... 73K
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It's not - most people use Twitter for breaking
news

“ @2 “ WHY IS IT RELEVANT?

Susan Stripling Real-time interaction with brands and customers

@susanstripling

Wedding photographer. Portrait shooter. S h are St() ri es assS th ey h d p p en

Educator. Writer. Broadway junkie.
Foreign horror movie fanatic. Sleeps with

the lights on. Make sure your bio 1s relevant and unique
¢ Brooklyn NY & Philadelphia, PA

& susanstripling.com Ad d your | 0OC atl on
Joined May 2007

(=} 266 Photos and videos Add yOUI‘ we bSite

Y o = ¥ = |s It easy to know who you are?

. i

DIIDRTUNAV.




0 Home , Moments 43" Notifications ’v‘ Messages Search Twitter

TRWT r -

»

FOLLOWING FOLLOWERS LIKES LISTS

636 12.6K 10 1 Edit profile

Top mention

f Shamitonmusical beng w Belsy Struxness
HaULRd. B8 She 0088

susanstripling naing

108K 638

Top mention
Tweoets B&H Photo Vide

| Garianadebosa from m oto o

(TP Sstan SU Qg 4 dancocniox

) Portrait of the day ; al's o )
Bullet, otherwise known as @arianadebose ' ' O Stan Your Yvedang FNotograpiy
Light from netanram comn RONDAEAl> 7 Business, with GSusanStripling

Jaiab e Sttt adedeiinhanth ! ‘WeddingWednesday )
AN Top media Tweet

Lin Manue




O Home , Moments &-"lNotifications )v‘ Messages Search Twitter Q 8 %Tweet

-

»

Susan Stripling

View profile
Lists

Help
Keyboard shortcuts
Twitter Ads

Analytics

Settings

Log out

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

10.8K 636 12.6K 10 1 Edit profile

Tweets Tweets & replies Photos & videos Your Tweet activit

Top mention

¢ Chamillonmusical Deng k Belsy Struxness
eautid, 88 she does

1,249 4118 41 1 P susanstripling nasng ¢ agan

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

10.8K 636 12.6K 10 1
Top mention
Stripling Tweets  Tweets & replies Photos & videos Your Tweet activity s with Qarianadebosa from I BA&M Photo Video
ipling Susan Stripling @susanstripling - Feb 21 Your Tweets earned 4,933 im| sal and danCooniox

photographer. Portrait shooter. (8) Portrait of the day : @hamiltonmusical's over the last week low To Start Your Wedding Photc

Writer. Broadway junkie.

brror movie fanatic. Sleeps with BU”et, otherwise known as @arianadebose. ' Business, with GSusanStripling
o Light from... instagram.com/p/BCDrlFalz7s/ by ' iWeddingWednesday

Feb 17

"W
RJTORETY

Top media Tweet
View your top Tweets View a8 Tweet & Ty LUin Manuel

. Hamilton @HamiltonMusical - Feb 20 —— ——— —
otos and videos N -




O |
U Susan Strlpllng @susanstripling Page updated daily

28 day SUMmmary with change over previous period

Tweets Tweet impressions Profile visits Mentions Followers Tweets linking to you

22 112.0% 24 .2K 1186% 1,249 L11.6% 41 113.9% 12.6K 165 1

Feb 2016 - 22 days so far...

TWEET HIGHLIGHTS FEB 2016 SUMMARY

Top Tweet earned 2,756 impressions Top mention earned 113 engagements Tweets Tweet impressions

. 19 18.7K
Climbing the walls with @arianadebose from m B&H Photo Video

@hamiltonmusical and danceonfox. @BHPhotoVideo - Feb 3
in dr, P | How To Start Your Wedding Photography

Profile visits Mentions

Top mention

m Belsy Struxness

dsusanstripling naing & agan

EETS FOLLOWING FOLLOWERS LIKES LISTS
10.8K 636 12.6K 10 1
Tweets Tweets & replies Photos & videos e Stripling Tweets Tweets & replies Photos & videos
ipling Q Susan Stripling @susanstripl:

ripling - Feb 21
Q Susan Stripling sanstripling - Feb 21 o hre P R . . . . .
Lg) Portrait of the day : @hamiltonmusical's Witer Broadway junkis, @ Portrait of the day : @hamiltonmusical’s

Bullet. otherwise known as @arianadebose orror movie fanatic. Sleeps with BU”et, otherwise known as @arianadebose.
, .

Light from... instagram.com/p/BCDrlFalz7s/ .yn'NY&phi.ade.phia, PA Light from.... instagram.com/p/BCDriFalz7s/
Feb 17 TOD media Tweet

Lin_Manuel twit

stripling.com View your top Tweets
H May 2007 @ You Retweetec

ou Re
b otos and videos ‘ Hamilton Musical - Feb 20
"Guns and Ships," as performed by @JKCorden during an interview Who to follow - Refresh - View all




Jan 2016 - 31days

TWEET HIGHLIGHTS

TOp Tweet carned 3163 impressions

. @be_strux of @hamiltonmusical being
brilliant and beautiful, as she does.

NIKON D810, 85.0 mm...
instagram.com/p/BASIlyLvIz8R/

t31 @9

View Tweet activity View all Tweet activity

[

)

Stripling
ipling

photographer. Portrait shooter.
Writer. Broadway junkie.

brror movie fanatic. Sleeps with
on.

yn NY & Philadelphia, PA
stripling.com

i May 2007

otos and videos

TWEETS FOLLOWING

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

10.8K 636 126K 10 1 10.8K

Tweets

Tweets  Tweets &replies  Photos & videos Your Tweet activity Stripling
pling

? Susan Stripling @susanstripling - Feb 21 Your Tweets earned 4,933 im)| @2
U) Portrait of the day : @hamiltonmusical's Writer. Broadway junkie.
Bullet, otherwise known as @arianadebose. orior movie anaic: Slesps wih

Light from... instagram.com/p/BCDrlFalz7s/

over the last week

lyn NY & Philadelphia, PA

Feb 17 stripling.com

Susan Stripling
photographer. Portrait shooter. - () Portrait of the day : @hamiltonmusical's

Bullet, otherwise known as @arianadebose.
Light from... instagram.com/p/BCDrlFalz7s/

susanstripling - Feb 21

TOp mention earned 56 engagements

Betsy Struxness
@Be Strux - Jan 23

@susanstripling nailing it again!
pic.twitter.com/PFcL8GuxjO

Strlpllng @susanstripling

FY with change over previous period

Tweet impressions

24.2K 1 186%

Profile visits Mentions

1,249 v11.6% 41 2139%

JAN 2016 SUMMARY

Tweets

23

Profile visits

1,972

New followers

95

Followers

12.6K 165

FOLLOWERS LIKES LISTS

10 1

bd 2,756 impressions
Photos & videos Your Tweet activity

s with @arianadebose from

Your Tweets earned 4,933 impre:
al and danceonfox.

over the last week

/BBVZzRYJFzxF/

Feb 17

& You Retweeted
1 Hamilton @HamiltonMusical | - Feb 20
| i o Chine U ac corfara

View your top Tweets

H May 2007

hotos and videos

You Retweeted
Hamilton @HamiltonMusical - Feb 20
"Guns and Ships," as performed by @JKCorden during an interview

View your top Tweets

Who to follow - Refresh - View all

View all Tweet activity

Top mention earmed 113 engagements
E!II B&H Photo Video

@BHPhotoVideo - Feb 3

How To Start Your Wedding Photography
Business, with @SusanStripling -
bhpho.to/1R20sfU #WeddingWednesday
pic.twitter.com/jZ3PtdFINM

FEB 2016 SUMMARY

Tweets

19

Profile visits

929

New followers

51

Tweet impressions

24.9K

Mentions

39







el UGH, PINTEREST

Brooklyn and Phila... - www.susanstripling.c...

Wedding and portrait photographer based in Philadelphia and Brooklyn.
Sharing images from real weddings, gorgeous wedding details, and real
wedding moments.

61
Boards

| know, trust me, | know

L e Each pin provides a link back to your site...but it's
., o I.T HBWf a “nofollow”, so it's not really going to help with
- Wedding Ceremonies Philadelphia Wedding ... S E 0

....but each pin provides a link back to your site!

Specialty boards : rings, shoes, dresses, decor

Weddings at Le Meridi... Weddings at Gotham ...

Venue-specific boards : Weddings at

| only pin my own work

Weddings at Belle Mer Weddings at the Pleas... Weddings at Oheka C...



WHY BOTHER?

Use keywords in your captions and descriptions
Use keywords In the descriptions of your boards
Use common and uncommon keywords

Keep an eye on your comments, and stay engaged
with your audience

| send boards to clients for inspiration :
engagement outfits, portrait locations

Why not?

Wedding Shoes

Wedding shoes as photographed by Susan Stripling. www.susanstripling.com

T
|

Getting ready atthe
Loews Hotel Philadelphia.
Wedding ceremony at St.
Augustine Church.’
Wedding portraits in
Washington Square Park
and at Philadelphia's City
Hall. Wedding reception
at Cescaphe's Vie
ballroom. Wedding shoes
with pearls and blue
soles.

Jedediah Hawkins Inn
Wedding Pic

2

Pinned from
susanstripling.com

Wythe Hotel and Giando
Wedding : Stephanie +
Salvatore

11 1 1

Pinned from
susanstripling.com

9 Egv,'ea{}\ig%g unique!

8 Add a comment...
/

32 5.5k
Pins Followers

Summer outdoor wedding
at Fox Hollow. Indoor,
ballroom reception.
Wedding portraits at Old
Westbury Garden.
Photography by Susan
Stripling. Gown %
Maggie Sottero. Wedding
shoes with flower on toe.

Liberty Warehouse
Wedding by Susan
d

Stripling. Dress by Pnina
Tornai, Kleinfelds, shoes
by Manolo Blahnik

Pinned from
susanstripling.com

Shoes at an Oheka Castle
Wedding, Huntington
New York

Pinned from
susanstripling.com

A wedding at 501 Union
in Gowanus, Brooklyn.
Event coordion by
Rebecca Shankman of
Pink Bow Tie Events.
Flowers by Cary Pereyra,
The Little Glass Slipper.
Hair and makeup b
Jhenelle Hill, Prim
Perfect. Catering by
Christine Fiorelli, Fiorelli's
Catering. Gown is
Pronovias.

4 1

Pelican Hill Wedding
Photography

[

Pinned from
susanstripling.com

danielle + justin
1

Pinned from
susanstripling.com
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* AT&T = 9:50 AM @ X 99% W

SUSANSTRIPLINGPHOTOGRA... Vv Q

MY FAVORITE, BY FAR

What do your clients want to see?

IPhone pictures vs. professional images

Behind the scenes looks at shoots

Sharing your life on Instagram : personal vs.
business profiles

Crossover between personal and business
profiles

. L \ Have a cohesive vision for your profile



. AT&T = 9:50 AM @ X 99% W

SUSANSTRIPLINGPHOTOGRA... v  {}

350 15.4k 1323
@) posts followers following
U) Edit Profile

Susan Stripling Photography

Photographer from Brooklyn, New York and Philadelphia,
Pennsylvania. Educator at www.theweddingschool.net.
Photography at www.susanstripling.com

www.susanstripling.com

= (2]

SET UP FOR SUCCESS

Have a clear focus

Make sure your website Is in your bio - and
consider using a custom shortened link so that you
can track the traffic

Monitor your grid for images that don't fit

Put an Instagram tab on your business Facebook
page

Add a link to your Instagram profile on your
website contact page



Who will be the bride's hairstylist? :
~ Sample Hair Stylist [ i
~ Who will be the bride's makeup artist?

Sample Makeup Artist B

Get a .|ist of the Wedding vendors before the __ wphm B

Who will be your band or DJ?

Sample Musician/DJ B

Find out the bride and groom’s Instagram
names...and maybe their bridal party, too!  sample Gown Boutaue [J

Where did you get your dress?

Who is your florist?

If you're posting on the day of the event, save sampierore 3 -

your caption in a note on your phone o s your catere

If you're posting post-event, save them on your  Ave there any other special vendors that you would like

~ to let us know about so that we can accurately credit
- their work?
computer




BEST DAY TO POST

Instagram says Monday,
My own research
says Wednesday.

Are you tracking yours?

Do you know when you
should be posting?

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are:

# h as hta g flove, finstagood, fme,

#follow, #tbt, #Fcute, #like,
fphotooftheday, #ollowme,
fagsforlikes, Fhappy,

CREATE A BRAND #

What would work for you?

Brand keyword : #susanstripling
Product keyword
#susanstriphngweddings
Location specific keyword
fhrooklymweddingphotography
Create hashtags specific to your

GET # SPECIFIC

Don't just be generic with your

hashtags. Add a few funny or
unique ones, For example, a ring
shot can be
#brooklymweddingphotography,
Fsusanstripling,
flibertywarehousewedding, and

IT MOVES QUICKLY

Your post will be most active in

the first two and a half hours.
40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your

responses! Stay engaged with
your audience!

DON'T BUY FOLLOWERS

Just don't. Why would you want

to pad your likes and fans” with

people who aren't engaged with
your business? Start slow. Grow
organically. A handful of faithful

fans is worth more than hundreds

of paid followers!

WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

It really depends on when
vour clients are online.
Who are your clients?
When are they online?



WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

) ltreally depends on when
your clients are online.
Who are your clients?
When are they online?

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are:
# h a S hta g flove, finstagood, fme,
#follow, #tbe, #cute, #like,
fohotooftheday, #followme,
flagsforlikes, Fhappy,

CREATE A BRAND #

What would work for you?
Brand keyword : #susanstripling
Product keyword
#susanstriphngweddings
Location specific keyword
fhrooklymweddingphotography
Create hashtags specific to your

GET # SPECIFIC

Don't just be generic with your

hashtags. Add a few funny or
unique ones, For example, a ring
shot can be
#brooklymweddingphotography,
fFsusanstripling,
flibertywarehousewedding, and

IT MOVES QUICKLY

Your post will be most active in

the first two and a half hours.
40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your

responses! Stay engaged with
your audience!

DON'T BUY FOLLOWERS

Just don't. Why would you want

to pad your likes and “fans” with
people who aren't engaged with
your business? Start slow. Grow
organically. A handful of faithful

fans is worth more than hundreds

of paid followers!

BEST DAY T0 POST

Instagram says Monday.
My own research
says Wednesday.

Are you tracking yours?

Do you know when you
should be posting?



WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

) ltreally depends on when
your clients are online.
Who are your clients?
When are they online?

BEST DAY TO POST

Instagram says Monday.
My own research

says Wednesday.
Are you tracking yours?
Do you know when you

should be posting?

CREATE A BRAND #

What would work for you?
Brand keyword : #susanstripling
Product keyword
#susanstnplngweddings
Location specific keyword
fhrooklynweddingphotography
Create hashtags specific to your

GET # SPECIFIC

Don't just be generic with your
hashtags. Add a few funny or

unique ones, For example, a ring
shot can be
#brooklymveddingphotography,

Fsusanstripling,

flibertywarehousewedding, and

IT MOVES QUICKLY

Your post will be most active in

the first two and a half hours.
40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your

responses! Stay engaged with
your audience!

DON'T BUY FOLLOWERS

Just don't. Why would you want

to pad your likes and “fans” with

people who aren't engaged with
your business? Start slow. Grow
organically. A handful of faithful

fans is worth more than hundreds
of paid followers!

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are
#haShtag #love, #instagood, #me,
#tollow, #tbt, #cute, #like,
#photooftheday, #followme,
#tagsforlikes, #happy,
#beautiful, #picoftheday



WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

) ltreally depends on when
your clients are online.
Who are your clients?
When are they online?

BEST DAY TO POST

1 1
1 1 Instagram says Monday.
My own research

says Wednesday.
1 Are you tracking yours?

Do you know when you
should be posting?

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are:
#hashtag #love, #instagood, #me,
#follow, #tbt, #cute, #like,
#photooftheday, #followme,
#tagsforlikes, #happy,

GET # SPECIFIC

Don't just be generic with your
hashtags. Add a few funny or
unique ones, For example, a ring
shot can be
#brooklymveddingphotography,
fFsusanstripling,
flibertywarehousewedding, and

IT MOVES QUICKLY

Your post will be most active in
the first two and a half hours.
40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your
responses! Stay engaged with
your audience!

DON'T BUY FOLLOWERS

Just don't. Why would you want
to pad your likes and “fans” with
people who aren't engaged with
your business? Start slow. Grow
organically. A handful of faithful
fans is worth more than hundreds
of paid followers!

CREATE A BRAND #

What would work for you?
rand keyword : #susanstripling
Product keyword :

#susanstriplingweddings
Location specific keyword:
brooklynweddingphotography
reate hashtags specific to your
business!



WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

) ltreally depends on when
your clients are online.
Who are your clients?
When are they online?

BEST DAY TO POST

1 1
1 1 Instagram says Monday.
My own research

says Wednesday.
1 Are you tracking yours?
Do you know when you

should be posting?

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are:
#hashtag #love, #instagood, #me,
#follow, #tbt, #cute, #like,
#photooftheday, #followme,
#tagsforlikes, #happy,

CREATE A BRAND #

What would work for you?
Brand keyword : #susanstripling
Product keyword :
#susanstriplingweddings
Location specific keyword:
#brooklynweddingphotography
Create hashtags specific to your

IT MOVES QUICKLY

Your post will be most active in
the first two and a half hours.

40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your

responses! Stay engaged with
your audience!

DON'T BUY FOLLOWERS

Just don't. Why would you want
to pad your likes and “fans” with
people who aren't engaged with
your business? Start slow. Grow
organically. A handful of faithful
fans is worth more than hundreds
of paid followers!

GET # SPECIFIC

Don't just be generic with your
hashtags. Add a few funny or
unique ones. For example, a ring
shot can be
#brooklynweddingphotography,
#susanstripling,
#libertywarehousewedding, and
also #withthisring #theewed



WHEN TO POST

Instagram suggests 11am,
R 2pm, and 5pm.
O>/ \ It really depends on when
your clients are online.
Who are your clients?
When are they online?

BEST DAY TO POST

1
1 Instagram says Monday.
My own research

says Wednesday.
1 Are you tracking yours?
Do you know when you

should be posting?

P ur post will be most active in

top trending hashtags.
Currently they are:

#h as htag #love, #instagood, #me,

#follow, #tbt, #cute, #like,

he first two and a half hours.

What would work for you?

#brooklynweddingphotography
Create hashtags specific to your

0/ f l1k t
40% of your likes, comments, an

GET # SPECIFIC

T gque stions will ha PPEN In the firs

unique ones. For example, a ring
shot can be
#brooklynweddingphotography,
#susanstripling,

hour. Stay on top of your
responses! Stay engaged with
e oo your audience!

people who aren't engaged with

your business? Start slow. Grow

organically. A handful of faithful

fans is worth more than hundreds
of paid followers!




WHEN TO POST

Instagram suggests 11am,
2pm, and 5pm.

) ltreally depends on when
your clients are online.
Who are your clients?
When are they online?

BEST DAY TO POST

: Instagram says Monday.
My own research
says Wednesday.
1 Are you tracking yours?
Do you know when you
should be posting?

KNOW THE TRENDS

Look at Webstagram for the
top trending hashtags.
Currently they are:
#hashtag #love, #instagood, #me,
#follow, #tbt, #cute, #like,
#photooftheday, #followme,
#tagsforlikes, #happy,

CREATE A BRAND #

What would work for you?
Brand keyword : #susanstripling

Product keyword :
#susanstriplingweddings
Location specific keyword:

#brooklynweddingphotography

Create hashtags specific to your

GET # SPECIFIC

Don't just be generic with your
hashtags. Add a few funny or

unique ones. For example, a ring
shot can be
#brooklynweddingphotography,
#susanstripling,

#libertywarehousewedding, and

IT MOVES QUICKLY

Your post will be most active in

the first two and a half hours.
40% of your likes, comments, and
questions will happen in the first
hour. Stay on top of your
responses! Stay engaged with

your audience!

DON'T BUY FOLLOWERS

ust don't. Why would you want
to pad your likes and "fans” with

people who aren't engaged with
our business? Start slow. Grow

organically. A handful of faithful
ans IS worth more than hundreds
of paid followers!
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ICONOSQUARE



ICONOSQUARE VIEWER  ANALYTICS  SNAPSHOTS  MANAGE PROMOTE  CONTEST ¥ weddingphotographyf .

weddingphotography

% Clear history
Feed My media My likes My followers My followings Populars

Result for weddingphotography

weddingphotographyselect

weddingphotography
weddingphotographyturkiye
slunaphotography weddingphotographyegypt
weddingphotographysydney
wedding_photography weddingphotographyjakarta
weddingphotographyusa
weddin hotography_
9-photography weddingphotographybrisbane
weddingphotographymalaysia
luciolabridal
weddingphotographymelbourne
weddingphotographyworkshop
weddingphotographych weddingphotographygreece
weddingphotographypromo
weddingphotography

weddingphotographyideas

cncmall e b b M el



ICONOSQUARE VIEWER  ANALYTICS  SNAPSHOTS  MANAGE PROMOTE  CONTEST ¥ brooklynwedding|

Feed My media My likes My followers My followings Populars

Result for brooklynwedding

brookiyn_wedding brooklynwedding

brooklynweddingphotographer

brooklynweddings brooklynweddings

brooklynweddingplanner
brooklynweddingphotography
brooklynweddingvenue
brooklynweddingphotographers
brooklynweddingfor2
brooklynweddingcakes
brooklynweddingband
brooklynweddingexpo
brooklynweddingsalon
brooklynweddingflowers

brooklynweddingonabudget



R E R

Store favorite hashtags in your Notes
Store strings of hashtags together

Create a shortcut on your phone to allow you to
list multiple hashtags at once

A Trackmaven study shows that interactions are
highest on posts with 11+ hashtags

| add my hashtags to the first comment. Why?

Don't go #crazy!



INSTAGRAM EXPLORE

Find out what hashtags are trending right now
Do you have any posts that are applicable?
Don’t constantly follow the trends

Use them for market research

Does following the trend increase interaction?

Don't post unless I1t's genuine

AT&T =

e

#rainyday
14k new posts

#easter
6k new posts

#tongueouttuesday
9k new posts

#fullmoon
19K new posts

————
e
O St B e L S AL A

9:47 AM

TRENDING

@
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. AT&T = 10:02 AM @ X 99% W

& OPTIONS

MAKING NEW FRIENDS

Bl 2585 Facebook Friends

¥ 141 Contacts

Invite Facebook Friends Obviously, start with the obvious

ACCOUNT

Find and follow suggested users by going into
settings/gear/find and invite friends/suggested
USers.

Edit Profile

Change Password

Posts You've Liked

Two-Factor Authentication

Connect your account with your contacts. Click
on the 3 dots button in the top right of your
s e L screen. Choose ‘find friends’ to connect to your
SIETIRTE

Linked Accounts

Private Account

Search hashtags for vendors and venues




. AT&T = 10:03 AM

& BOWERYHOTEL

DOWN THE RABBIT HOLE b i
posts followers following

l

v FOLLOWING [v]

Suggested

Create a large group to follow

" sohohouse

. . - . theplazahotel

Once you identify who has a large audience, click [EEREEES

on their profile § e
The Bowery Hotel

There will be a drop-down arrow to suggest three .
relevant accounts

Are they relevant to you? If so, follow them and
start interacting!




ASSESSING THE
COMPETITION







10:07 AM @ 7 % 98% W

Q. bower Cancel

SR \\/HO WORKS WHERE?

Bowery Hotel
335 Bowery, New YOrk

Bowery Browse location-specific posts and photos

The Bowery Ballroom
6 Delancey St, New York

Tap the magnifying glass icon at the bottom of

Bowery Meat Company

G To 5, New or your home screen

Bowery Poetry Club

Choose "Places," and type in the name of a place

The Bowery Electric
327 Bowery, New York

Look at photos taken near your current location -
who i1s shooting weddings and portraits nearby?

The Bowery Mission
227 Bowery, New York

Bowery Station
168 Bowery, New York

R When you click the search bar at the top, four
tabs will show up. Choose "Places,” and click
BOWER - n

Humboldt St, Brooklyi N e a r C u rre nt LO C atl O n




TIPS FOR

#5,

ENGAGEMEN




. AT&T = 10:12 AM @ ¥ 97% W

< COMMENTS

LET'S GET ENGAGED! [
n 4 @ginabutlerevents | @this.
4 beh_rooz_az 6h
Ask followers to tag a friend @forughtabeshmehr &

jaciphotos 2h

: : . . Quase suas cores @mairataylor
Ask direct questions In your captions and . tory_haddi
comments —

' @jaciphotos por ai mesmo. Mas se a festa for dessa
cor, o bouquet deve ser de outra.

Create a call to action in your captions. What do O “
yOU Wd nt your Vlewers to dO? @chiomontoiro

@ susanstriplingphotography
), These are so beautiful. | love the color palette!

Engage with your comments

Engage with others. Don't just like or say “Pretty!”
Really write out your comments. Make 1t personal!

Randomly like a bunch of pictures. Use the Explore
function to find new profiles!




. AT&T = 10:10 AM @ X 97%

" KEEP UP WITH YOUR FAVES

Want to stay on top of your favorite profiles?

Go to the user’s profile page, and click on any post
Click the three dots in the bottom right of the post

Choose “turn on post notifications”

Block User

You can also click on the three dots in the top right
of their profile page

Report

Copy Profile URL

Share this Profile If you have your Instagram notifications turned on,
Send Message you'll receive notifications about that profile and
Turn on Post Notifications -the”— pO StS

Cancel



TRACK YOUR FOLLOWERS

What do your followers like?

What other pages are they engaging with?

What comments are they leaving on other
profiles?

Click the hearticon at the bottom of the home
screen

Click the tab near the top that says “Following."

This 1s excellent market research!

AT&T = 10:07 AM @ 98%

ACTIVITY

FOLLOWING

klmhenry dance liked 8 photos. 2s

m tony_chez liked larackay's photo. 11s n

“,. carbajalphoto liked 8 posts. 165

li ‘M Ok

kalllmaphotography liked 8 photos. 21s

-:\4‘:'1‘! " 4
?‘x_ 4 -2
B. AR I 5
# ¥ y :
s B . :

. nycdanceproject liked 2 photos. 265

.
5~

€ Q &
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2/23/2016 @susanstriplingphotography - Susan Stripling Photography's Instagram stats | Iconosquare

ICONOSQUARE VIEWER ~ ANALYTICS ~ SNAPSHOTS ~ MANAGE  PROMOTE  CONTEST ¥

o ANALYSIS FOR THE PERIOD: [ Jan 24th - Feb 23rd ]
]
&)

Content

O Jan: O

0% Jan: 0

Updated on Feb. 23rd, 8h11. POSTED 28 ' Jan:29

Most used filter:

_ Most used tag: #hamiltonmusical
rview

Engagement

= Optimization LIKES 101223 Jan: 11,432 COMMENTS 277 Jan: 251

» Community Avg/media 365 : Jan: 394 Avg/media 10 + Jan: 9

» Competitors

» Hashtag Performance

MOST LIKED MOST COMMENTED

» Weekly and Monthly Exports




Content

O Jan: 0

0% Jan: 0

Updated on Feb. 23rd, 8h11. POSTED 28 ' Jan:29

Most used filter:

_ Most used tag: #hamiltonmusical
rview

Engagement

= Optimization LIKES 101223 Jan: 11,432 COMMENTS 277 Jan: 251

» Community Avg/media 365 « Jan: 394 Avg/media 10 + Jan: 9

» Competitors

* Hashtag Performance MOST LIKED MOST COMMENTED

» Weekly and Monthly Exports

» Brand Index

» Influencers Index

e ———

21

http://iconosquare.com/stats_rolling.php 1/3



2/23/2016 @susanstriplingphotography - Susan Stripling Photography's Instagram stats | Iconosquare

ICONOSQUARE VIEWER ~ ANALYTICS ~ SNAPSHOTS ~ MANAGE  PROMOTE  CONTEST *

O
o
©
Updated on Feb. 23rd, 8h11. o °
o
o
o
o
o

| posted my first media ° @

January 10th, 2015 o—"
» Optimization
» Community
» Competitors DISTRIBUTION B 2015 B 2016

» Hashtag Performance 5015 3 O O
» Weekly and Monthly Exports
ZAONIS 5 O




Updated on Feb. 23rd, 8h1l.

HELF / FEEDBALK

» Optimization

» Community
» Competitors
» Hashtag Performance

» Weekly and Monthly Exports

» Brand Index

» Influencers Index

http://iconosquare.com/stats_content.php

| posted my first media
January 10th, 2015

DISTRIBUTION

2015 300
2016 50

@ 2015 B 2016

1/3



Density

BY HOUR

Tue Wed

» See how to adapt to your community schedule

Filter usage lTag usage

MOST USED MOST USED # iInstawedding

NEVER USED
Clarendon, Gingham, Moon, Lark, Reyes, Juno, Slumbetr, Tagged

Crema, Ludwig, Aden, Perpetua, 1977, Amaro, Apollo, -

Brannan, Earlybird, Gotham, Hefe, Hudson, Inkwell, Lomo- WM
fi, Lily, Lord Kelvin, Nashville, Poprocket, Rise, Sierra, Sutro,

Toaster, Valencia, Walden, X-Pro |l, Willow, Mayfair 600/0

= \iew details and optimize tagging




| DON'T HAVE TIM

ST S Y S e NN b A
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HOW | LOSE MY DAYS

Wake up, coffee, kids, dog, breakfast, coffee

Diligently get to in-box zero

Meticulously begin my workflow to-do list
Look at Lin-Manuel Miranda’s Twitter account
Google “Hamilton musical”

Troll YouTube for Hamilton clips

Google “Hamilton handwriting” for tattoo ideas

Realize five hours have gone by



AUTOMATING
FACEBOOK




2N \\VHY AUTOMATE?

Meghan McGlone -... Danielle Ingerman W.

Wedding - McGilone (... Wedding - Ingerman.
2 more... 2 more...

¥ | | cannot think of a new post every single day

Girls - M+J
Maria Televantos - W
e Call Caraline Cr... 10 AM  Wedding - Televanto.

2 more... 2 more... What if I'm on vacation?
16 1

Gir - M+ What if I'm at a wedding?

Abby Kingston Wedd

What if I'm out living my life?

23

Hampton Inn Groton. . - Pre-planning lets me see what weeks and months

Mitch Stripling's Birt... Wedding - Dempsey.

7 more... 2 more... Of Content Wl” |00k Ilke
30

Girls - M+ | spend one day a month creating old posts

Halloween
Halloween

| spend an hour after each wedding updating

Girls - M+J



8) Susan Strlplmg

Artist

Timeline About Instagram

Q. Search for posts on this Page

; 51,318 people like this
. Cliff Mautner and 1,732 other friends

Invite friends to like this Page

Email Signup

Status

More «

Photo / Video

ifr Liked v

=~ Share

(? | am totes going to automate a post here so that | can get back to

Googling Hamilton and how | can become best friends with Lin-
Manuel Miranda

When

2016 »

February »

-

Brooklyn

23 v

10 AM +»

O

00 =




@- edgar

Filter by Category:

THAT STILL TAKES TIME

Automating a post every day Is the same as posting
every day

I 2014 Year in Review

| want to get back large chunks of time, not just a I 2015 Yearin Review

few minutes here and there Images with Exif Data

Hootsuite, Buffer, and IFTTT will let you schedule y
y Blog Posts
posts, but not save those posts for later

ice | - Other S
My choice is Meet Edgar, because it allows you to I Terourees

save a LIBRARY of posts for re-use I Questions

Quotes



edgar Library . Schedule Categories Accounts Statistics Settings Sign Out Add New Content

Fiter:by Gategory: Queue: 2 Weeks 14

I 2014 Year in Review

2015Y in Revi
I ear in Review EEBRUARY 23 € EST Time Zone

Images with Exif Data

G\ Susan Stripling Scheduled for: 5:30pm & W
My Blog Posts

Othar Soiirces Image of the day : Fox Hollow, Old Westbury, New York.

NIKON D750, 105.0 mm /2.8, at 105mm and /14, exp comp -2.7, ISO
Questions 10000, 1/125 sec

Quotes

Recommended
Reading Material

I Show me yours

The Wedding School
Drafts

I Use Once

WPPI Print Competition

Past Entries FEBRUARY 24

@ Susan Stripling Scheduled for: 12:30pm & WM



WPPI Print Competition

Past Entries FEBRUARY 24

02 Susan Stripling Scheduled for: 1230pm & W

Image of the day : Fox Hollow, Westbury, New York.

Filter by Account:

m Susan Stripling NIKON D750, 85.0 mm f/1.4, at 85mm and /1.4, exp comp -1.7, SO 250,

1/160 sec.

m The Dynamic
Range

u Susan Stripling

n The Dynamic
Range

FEBRUARY 25

02 Susan Stripling Scheduled for: 9:20am & M

Image of the day : Liberty Warehouse, Brooklyn, New York.

NIKON D4S, /11, 1/160 sec, 105.0 mm /2.8 lens at 105mm, I1SO 220.
Aperture priority, exp comp -2.0, no flash.



@) Susan Stripling Scheduled for: 9:20om & MM

é Image of the day : Liberty Warehouse, Brooklyn, New York.

NIKON D4S, /11, 1/160 sec, 105.0 mm /2.8 lens at 105mm, I1SO 220.
Aperture priority, exp comp -2.0, no flash.

FEBRUARY 26

@2 Susan Stripling Scheduled for: 9:00om & MM

Image of the day : Palace at Somerset Park, Somerset, New Jersey.

NIKON D4S, /4, 1/160 sec, 24.0-120.0 mm /4.0 lens at 31mm, I1SO 8000.
Aperture priority, exp comp -1.0, no flash.




FEBRUARY 27

02 Susan Stripling Scheduled for: 10:00em & WM

Image of the day : Liberty Warehouse, Brooklyn, New York.

NIKON D4S, /2.8, 1/160 sec, 24.0-70.0 mm /2.8 lens at 70mm, ISO 560.
Aperture priority, exp comp -3.0, no flash.

FEBRUARY 28

02 Susan Stripling Scheduled for: 1:30pm & MM

Image of the day : Central Park, New York.

NIKON D810, f/4, 1/400 sec, 70.0-200.0 mm f/4.0 lens at 70mm, 1SO 360.
Aperture priority, exp comp -0.0, no flash.




FEBRUARY 28

02 Susan Stripling Scheduled for: 1:30pm & MM

Image of the day : Central Park, New York.

NIKON D810, f/4, 1/400 sec, 70.0-200.0 mm /4.0 lens at 70mm, SO 360.
Aperture priority, exp comp -0.0, no flash.

FEBRUARY 29

02 Susan Stripling Scheduled for: 9:.00om & W

Image of the day : Louisville, Kentucky.

NIKON D750, /3.5, 1/320 sec, 105.0 mm /2.8 lens at 105mm, ISO 100.

Aperture priority, exp comp -2.0, no flash.



CREATE A POST
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edgar Queue Schedule Categories Accounts Statistics Settings Sign Out

Add Content To Library

* Accounts (1/4) * Category:

&) m Susan Stripling Images with Exif Data

7, I'he Dynamic Range '
| M ) 0 * Text:
Susan Stripling

The Dynamic Range

You have a bitly account connected! All links will be shortened.

Add an image

Send at specific time.







Account Schedule EST Time Zone All Accounts ¥ < Add Timeslot

123
LE:
2a
3a
4a
S5a
6a
7a
8a

9a 9:00am 8:00am
Images with Exif Data Images with Exif Data
0 @

9:20am
Images with Exif Data
(o)

10z 10:00am
Images with Exif Data
o

112

12p 12:30pm
Images with Exif Data
o

lel; 1:30o0m
Images with Exif Data
a

3p
4p

Sp 5:30pm
Images with Exif Data
a
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TWITTER

AUTOMATING
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TAILWIND



= L tailwind

WHY AUTOMATE?

“" A 4
o) Wi

If you pin a whole blog post at once, you'll flood

Tp )RR UL § your audience’s feed

@ PUBLISH () If your audience isn't online when you post,

they'll miss everything

©O
Scheduled Pins 22 | want to pin to different boards

Published Pins _ _
| want pins to upload every single day

Board Lists Because pinning each individual image takes
way, way, WAY too much time

Pin From Instagram [Z.3/.%
MONITOR YOUR DOMAIN Tailwind is $9.99 per month

2y
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X www.susanstripling.com/blog/downtown-club-wedding/ b @ LT =

ShootQ ~ Twitter n Facebook ﬁ Facebook Biz ¢» Reader ﬁ Bank 4 Analytics D COIl Request WV rocco &+ bway world i Keywords D 2016 pricing ; Minted Aff »

-
s

WEDDINGS ABOUT FAQ ACCOLADES FOR PHOTOGRAPHERS CONTACI

Downtown Club Wedding

Downtown Club




Select Pins to Schedule

Philly Hotel Monaco
Wedding

2 susanstripling.com

philadelphia wedding
photography blog

D susanstripling.com

Jenny Packham wedding

@ susanstripling.com

philadelphia wedding
photography packages

@ susanstripling.com

philadelphia wedding
photography prices

@ susanstripling.com

old saint mary's wedding
philly

2 susanstripling.com

old saint mary's wedding
philadelphia

@ susanstripling.com

philadelphia wedding
photographer blog

@ susanstripling.com

philadelohia weddina

weddinP hotography
philadelphia area

2 susanstripling.com

downtown club
philadelphia wedding
photography

7 susanstripling.com

weddinP ﬁhotography in
p

philadelphia pa

7 susanstripling.com

artistic weddin%
photography philadelphia

@ susanstripling.com

wedding photography in
philadelphia

@ susanstripling.com

photojournalistic wedding
photography in
philadelphia

@ susanstripling.com

modern weddinq
photography philadelphia

D susanstripling.com

waterworks wedding
philadelphia

2 susanstripling.com

cescaphe confetti
cannon

2 susanstripling.com

best of philadelphia
wedding photographers

@ susanstripling.com

L

4
'

.. - u‘! \w. Lk v".g.,

downtown club wedding
philly

@ susanstripling.com

cescaphe wedding
pictures

@ susanstripling.com




Add Board to All:

Philly Hotel Monaco
Wedding

wedding photography
philadelphia area

7 susanstripling.com

Jenny Packham wedding

photojournalistic wedding
photography in
philadelphia

 f SRV

@ susanstripling.com

philadelphia wedding
photography blog

artistic wedding
photography philadelphia

cescaphe confetti cannon

oo

philadelphia wedding
photography packages

modern wedding
photography philadelphia

philadelphia wedding
photography prices

best of philadelphia
wedding photographers

7 susanstripling.com

old saint mary's wedding
philadelphia

downtown club
philadelphia wedding
photography

 fEERY

@ susanstripling.com

old saint mary's wedding
philly

2 susanstripling.com

waterworks wedding
philadelphia

@ susanstripling.com

philadelphia wedding
photographer blog

downtown club wedding
philly

philadelphia wedding
photographer cost

wedding photography in
philadelphia

cescaphe wedding
pictures

f

philadelphia wedding
photographers
photojournalism

f

@ susanstripling.com

wedding photography in
philadelphia pa

[

D susanstripling.com




Publisher v -ty +- 0 O

Your Schedule
Scheduled Pins 6 Failed Pins Layout: = i} 23 Shuffle Queue Today - ' u m
Wed, F.. - %
Today (6) ﬁ ’ .

T A ™ i WA
Weddings at the Downtown Club x —©©Ct a Liierent Coard ==
- Philly Hotel Monaco Wedding Fri, Fe... n . .

@ susanstripling.com < Pin Now More Options ~

Drafts @) Scheduled Published & Chrome Extension

Sat, F... " ﬂ
4:45 PM (EST)

Weddings at the Downtown Club x ©—eect a Different Hoard | Sun, F...

Jenny Packham wedding
Mon, F..

@ susanstripling.com More Options -
Tue, M...

" . J 8:55 PM (ES
Weddings at the Downtown Club x <~ ecta ierent Coard =D Wed, ...

philadelphia wedding photography blog
Thu, M..

@ susanstripling.com <4 Pin Now More Options ~

Fri, Ma...

;. 9:50 PM (ES
Weddings at the Downtown Club x =&ccta rer -

Sat, M...
philadelphia wedding photography packages

@ susanstripling.com More Options ~
- - 10:17 PM (ES
Weddings at the Downtown Club x —eecta iierant EST)
philadelphia wedding photography prices

o susanstripling.com More Options ~

- . 10:37 PM (ES
Weddings at the Downtown Club x =—&ect a Liierant Soarc €SD)
old saint mary's wedding philadelphia

o susanstripling.com < Pin Now More Options ~

Tomorrow (4)

Weddings at the Downtown Club x 5:11 PM (EST)

. ' . .
- an al IeTalallaTaBala
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WHY AUTOMATE?

Add New Post

Typing tiny captions on tiny keyboards causes me
great exhaustion...and also rage

UNSCHEDULED SCHEDULED POSTED

Copy/paste, copy/email/find/Dropbox/whatever

| need to be able to take my posts with me
wherever | go

| need to break from the schedule if | want to

| want a library of posts to consider

| want to be able to re-use old posts




Laterpromme $b ACCOUNT

Instagram
@susanstriplingph... Calendar Search & Repost

Want to bulk upload your images and videos? Meet the better, faster, smarter way to manage your media. Try it Today

Add New Post

< (O > February?21 — 27, 2016 Preview Week

UNSCHEDULED SCHEDULED POSTED




Drag & Drop

Image needs to be larger than 640x640px and in
JPG or PNG format

You may upload a video of up to 50MB

@ From Computer :} Dropbox & Google Drive




Post Caption

DSUSAN STRIPLING

Schedule Post




Post Caption

Portrait of the day : | basically cannot get enough of @arianadebose,
she's a delight to photograph and | could listen to her laugh ALL
DAY LONG.

NIKON D750, 24.0-70.0 mm /2.8, at 70mm and /4.5, exp comp
+0.7, ISO 320, 1/40 sec. Light from one @profotoglobal D1 and an
@elinchrom_ltd octa, makeup by @staciefordweddings and
retouching by @solsticeretouch

§SUSAN STRIPLING

e Schedule Post




Lotergramme

Instagram

@susanstriplingph... Calendar Search & Repost

Add New Post Want to bulk upload your images and videos? Meet the

< (O > February 21 — 27, 2016

UNSCHEDULED SCHEDULED POSTED

22 MON




0000 ATRT & 11:53 AM @ % 91% W) 0000 ATRT 7 11:53 AM @ % 91% W

8 Schedule Cancel Save Cancel Post Ready

Unscheduled Scheduled

() not scheduled

Floating and falling with @arianadebose from...

@susanstriplingphotography

() not scheduled
2015, Liberty Warehouse, Brooklyn, New York.

Floating and falling with @arianadebose from
@hamiltonmusical and @danceonfox.

() not scheduled Scheduled

Image of the day : 2015, New Year's Eve, the N...

Floating and falling with @arianadebose from
@hamiltonmusical and @danceonfox.

Post Now

Delete Post Open In Instagram

() not scheduled




Twitter : susanstripling
Instagram : susanstriplingphotography

Facebook : /susanstriplingphotography

THEWEDDINGSCHOOL.NET



http://THEWEDDINGSCHOOL.NET

SOURCES

Trackmaven

Business Insider

Forbes

bound

11

W

Twitter

Hootsulte

Instagram

eMarketer

The Modern Tog

idi Cohen

He

hpond.Com

Blog.Wis

Craig Swanson

Facebook

ICCI

Bryan Capor



